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The most talented engineers
In the world, working in complete
Isolation from each other.



working in complete
Isolation from each other.



More  Details On Cape Tragedy...Pages 4-.
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3 Astronauts Killed

Chiefs Vow
Continued
pace Push

President Hubert H
mphrey, as President Johnson's
clal agent in the space field

e President and James E
administrator of the Nation.
Aeronautics and Space Adminis.

space and the

en will be an

© spacefar.

said Humphrey, chairman of

the Nationa

ation press
rward with manned space flight
pite the outcome of

W
expressing shock at
mmented that they

will slow

Humphrey
Kennedy space
observe its operations, said
brilliant

hedrt goes out to
d loved ones

ND WEBB said 1 have

y sympathy and that of
employes of NASA to the
astronauts Virgil 1
White 11 and

milies of
Grissom, Edward H
Roger B. Chaffee.
“The nation tonight feels a great
sense of loss. That feeling is even
greater among those of us who
worked with those competitive
young men who were so complete
devoted to enlarging man's
capability in space flight.”
Secretary of Defense Robert S.
McNamara  sent the following
message to the families of the

Astronauts Virgil Grissom, Edward White, Roger Ch:

Apollo Smol
Fells 27 Men

APE KENNEDY —

seven Apol crew workers
were treated for smoke inhalat

at the Cape Kennedy Dispensary

Friday night {

tire which cl

three American astronau
Only two of the 27
Babbitt and J. D.

held overnight for observa

THOSE TREATED

Bert Belt, R. C. Hedlun
Hickenbattom, L. D. Res

Metcalf, Steve Clemmons,

Wingfield, John McConnell

Davis, Jerry Hawkins, George
Rackleff and C. A. Journey.
Also, D. E. Howard, William

Schneider, Jess Owens, J. C. Scott,

W. D. Brown, R. L. Bacland, J. E

Markovich, P. E. Mitchell and R

C.Roster.

Twenty
0 lav

ves of

Donald

Cape Workers' Families Seek Reassarance

Blast Report Brings Terror To Kin

By JEANNE GOLD

m ‘explosion thers
1 was In such a state of

tely quickly that | g
chills before 1 could
receiver to d
1 co
all 1 could do was cry,’
atractive 1BM worker's wife
fided

ANOTHER IBM wife, Mr:
Thomas Cimafranca whose hu:

his voice,
he

Space Sandwich Recalled

By DICK YOUNG

Ransom, a [riend of As
Grissom and a prime fig
famed corn beel saadwich caper
Gemini 3. recalled

GRISSOM was command pilot
and Orlando’s John Young the
pilot of Gemini 3, first manned
flight of Project Gemini in March,
1965,

prepered in Woilies kiich
““TH) SANDWICH was taken
aboard the spacecraft,” Ranso
said, “but
the flight was off the ground."
Ransom, now manager of the

Flash Fire
Hits Craft
On Ground

By DICK YOUNG

ACCIDENT

THE

(Continued on Pg. 5-A, Col. 1)

Capsule Lacked

Ejection Seat

HOUSTON — The Apolio space
apsule in which three Americsn
astronauts died Friday was

equipped with sutomatic ejection




The problem was never the
talent or the technology.
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NASA understood the
Importance of the connections
between eomponents.



They called it
“systems engineering.”
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We are In an ether vacuum.










| is accelerating

ability to do things.




_Alis accelerating
our ability to do th
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Butitisn’t helping
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Big Ten Men’s Basketball
2025 Total Expenses

Scholarships, Salaries, Travel, Recruiting

INDIANA
MICHIGAN STATE
RUTGERS
MINNESOTA

PENN STATE

OHIO STATE
MICHIGAN
OREGON




Big Ten Men’s Basketball
2025 Total Expenses

Scholarships, Salaries, Travel, Recruiting

INDIANA
MICHIGAN STATE
RUTGERS
MINNESOTA
PENN STATE
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t’s say you’re not
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LIFESTYLE | WORKPLACE

The Underrated Power of ‘Glue
Employees’ Who Hold Everything
Together

Successful teams aren’t necessarily about star talent, but more often
depend on the quiet leaders who hold organizations together

By Heidi Mitchell
Oct. 12,2025 5:30am ET

LARS LEETARU
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Who

Build for Cohesion

Connect the Dots




This I1s about intentionality.




Something — or someone -
has to own making the
connections.
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Build for Cohesion

Make Connections Visible




This is where design and
storytelling are superpowers.
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CMO TODAY

Companies Are Desperately Seeking
“Storytellers’

Brands trying to wrest greater control of their narratives are asking for
‘storytelling’ skill sets—without a campfire in sight

By Katie Deighton ([ZITN7)

Dec.12,2025 6:00 am ET

~ Aa 60 Listen (2min)




Executives saying “storyteller”
on earnings calls.
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Rise of Executive Storytelling Roles

i

Team of 30
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Presentation Design Lead

© San Francisco, CA | New York City, NY

About Anthropic

Anthropic’s mission is to create reliable, interpretable, and steerable Al systems. We want Al to be safe and
beneficial for our users and for society as a whole. Our team is a quickly growing group of committed researchers,
engineers, policy experts, and business leaders working together to build beneficial Al systems.

About the role

The Creative Studio is Anthropic’s in-house creative team responsible for the brand expression across Anthropic
and Claude. We care about craft, making things by hand and using AI when it makes sense. The team is growing,
and we're looking for people who do excellent work to join us. The stakes are real, and there’s room to shape what
all this becomes.

We're looking for a Presentation Design Lead to manage the presentation design function at Anthropic. You'll work
on presentations for both external and internal audiences, shaping how we tell our story and express our brand
through visual storytelling.

You'll shape how our ideas land on the stage and screen. That means deeply understanding content strategy and
brand narrative, translating complex concepts into visual storytelling, and art directing with a sharp eye for
motion design. You'll know how to bring our product to life—whether through live demos, pre-recorded video, or
live action—and you'll be comfortable doing this work right alongside C-suite stakeholders in fast-moving, high-
stakes environments.
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© San Francisco, CA | New York City, NY

About Anthropic

Anthropic’s mission is to create reliable, interpretable, and steerable Al systems. We want Al to be safe and
beneficial for our users and for society as a whole. Our team is a quickly growing group of committed researchers,

engineers, policy experts, and business leaders working together to build beneficial Al systems.
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1987 Wieden & Kennedy Campaign
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Dan Wieden
FOUNDER, WIEDEN + KENNEDY
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“Creatives in the agency
guestioned if we needed it.

Ike questioned it.”

Dan Wieden

FOUNDER, WIEDEN + KENNEDY




“| said: Look, | think we do. | believe we
have too many disparate commercials that

)

Jon’t add up to anything.

Dan Wieden

FOUNDER, WIEDEN + KENNEDY
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Girls from Compton don’t p)ay tennis. They own it.
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FOUNDER, WIEDEN + KENNEDY
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/as the time in which

nections were made.
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